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PRIMARY LOGO

Our Logo
Our primary logo is shown here

This is the full-color logo

This should be used in all mediums including 
documents, social media and other forms of 
marketing collateral 



PRIMARY LOGO

Spacing
For legibility purposes there 
should be a clear space around 
the logo at all times from the 
base lines (top and bottom) of the 
letters. This should be equal to 
the letter ‘X’ around the logo.



PRIMARY LOGO

Sizing
For print, the logo should not be 
smaller than 1 inch in length

Online, for web and social media 
our logo should never be smaller 
than 100 pixles in length at 72 dpi.

1 Inch



PRIMARY LOGO

Color - Acceptable
When possible, use the 
primary full color logo but if 
necessary you can use the 
logo in an all white form to 
be able to stand out from a 
dark background.

When color printing is not an 
option please use the all 
black logo



Color - Not 
Acceptable 

DO NOT use the logo in 
any other colors besides the 
primary blue logo. 

Not even with the accident 
or any other colors within 
the designated color pallet 
(featured later in this guide)

PRIMARY LOGO



PRIMARY LOGO

Color - Graphic 
Options

Whenever you place the logo 
in a graphic element such as 
website, social media graphics 
or on photography here are 
some of the options for the 
all white logo placement. DO 
NOT place the all white logo 
on a bright background/picture



PRIMARY LOGO

Orientation
The logo should always appear 
horizontal

Do not change the orientation of the 
logo such as placing it on an angle, 
inversion and having it run vertically.



Cropping
Whenever possible try to use the 
complete logo.

Whenever the tag “Painting Supplies 
for the Professional Painter” starts to be 
illegible, it is acceptable to crop it out of 
the original logo. 

However, no other parts of the logo can 
be cropped

PRIMARY LOGO
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TYPOGRAPHY

Our Font
The typeface pairing that we’ve 
selected for our brand is Helvetica 
Neue and Arial

The font families offers many 
weights to work with, and is a well-
designed sans-serif typefaces for a 
business

We are using multiple weights 
including black (95) for headings and 
light for sub headings and tags

Body copy utilizes the font family 
Arial because it is very easy to read 
across all mediums and would be 
an ideal choice for business related 
copy for our brand

Helvetical Neue Black 95

Helvetica Neue Light

Arial Regular

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()-_=+[]{}\|

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()-_=+[]{}\|

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()-_=+[]{}\|
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Primary Colors
These two colors are the main 
colors that should be used across all 
communications

When supporting content with icons 
or highlighting text, Champaign Gold 
should be the first choice of color. 
Graphite Blue would be a good 
choice for a background or canvas 
color

Graphite Blue
HEX - #325060

RGB - 50  80  96

CMYK - 83  60  46  28

Pantone - 7545 C

Champaign Gold
HEX - #FAD16F

RGB - 250  209  112

CMYK - 2  17  67  0

Pantone - 134 C

COLORS



Secondary Colors - 
Neutral

The secondary color palette contains 
the following neural colors that 
complement the primary colors 
chosen for this brand

These colors can be used on 
secondary elements of the branding 
design such as icons, boxes and 
other graphical elements, even text if 
it is used subtly 

COLORS

Snow
HEX - #F2F2F2

RGB - 242 242 242

CMYK - 4  2  2  0

Pantone - 7545 C

Charcoal
HEX - #2D2D2D

RGB - 45  45  45

CMYK - 70  64  63  64

Pantone - Black C



Secondary Colors - 
Accent

The secondary color palette contains 
the following accent colors that 
complement the primary colors 
chosen for this brand

These colors can be used very lightly 
and depending on the layout of the 
design elements. You don’t want to 
use too many colors because then it 
might become too distracting

COLORS

Seaweed Green
HEX - #236157

RGB - 37  97  88

CMYK - 84  42  64  28

Pantone - 626 C

Raspberry 
HEX - #D84141

RGB - 216  65  65

CMYK - 10  89  78  1

Pantone - 1797 U



VISUALIZATION



Imagery
The photography that should be 
used should either be of the products 
sold via Painters Solutions or the 
employees working on a project

If you don’t have access to any 
current photos or if you are in 
need to use a different photo for 
whatever reason, stock photography 
of painting related material/people 
painting professionally could be used 
as shown in the examples here

VISUALIZATION



Imagery - DON’T USE
Any photography that is not related 
to the products used in professional 
painting (non artistic painting), still 
images of just the product (not set up 
in a creative way) or of people in any 
other profession is not welcomed. 
Also those stock photography of 
people looking into the camera that 
looses the personality of what the 
brand is trying to achieve, its more 
about the product than the painters 

It is preferred to just use the 
photography that is taken in person 
by your personal DSLR as creatively 
as possible

VISUALIZATION



Illustrations
Illustrations are not ideal but they 
can still be used every now and then 
especially to inform the customer 
about certain products and its uses 
or promote an event or holiday . The 
best illustrations to use would be:

 -Minimal
 -Bold colors
 -Don’t have to use P.S. Colors
 -Current/modern characters
 -Utilizing current design trends
 -TO INFORM

VISUALIZATION



Illustrations - DON’T USE 
Avoid any dated illustrations such as 
clip art or childish cartoon characters. 
Also avoid any event or holiday 
promotional illustration that does NOT 
include any painting product that the 
brand promotes 

VISUALIZATION


